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1 ) 4P %%ﬁ 4P éﬂ% =Product, Price, Place, Promotion mix
2 ) 4C %%ﬁ 4C éﬂ% zg;ﬁtﬁi;ﬁ:qams and needs, Cost, Convenience,
3 IMC L Integrated Marketing Communication
4. launch b, A8

5. campaign IS, AR, ERR

6. | case 1

7 biz I =business, 7+ WILAIS .

8. sponsor BB

9. | marketing mix EHAA

10. | product T

11. | life cycle 7 i A i

12. | place RIE

13. | channel WEIE

14. | retailer TR, D80

15. | logistics P

16. | mall R I 4y e

17. | supermarket T

18. | convinient store R )5

1 9 PR /L\\% =Public Relationships

20, | guanxi YA HIDUE “ KR Rfr, B DEE S
21. | publicity HAL

22. | spokesman RENKFN

23. | news release B A

24. | personal selling UNAEER

25 | sp (e Sales promotion

26. | stimulate eIN O 1)

27. | sample 4

28. | discount UL

29. | price-off Prin

30. | free k¢

31. | coupon DLz

32 ) POP %;@ )‘L‘—( ﬁ %: =Point of Purchase

33. | base HT

34. | consumer W

35. | customer Jii

36, | CS % 5 2 —Customer Satisfaction

37 | CRM 2 P B H —Customer Relationship Management
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38. | consumer insight TH Bl %%
39. | target H¥»
40. | potential consumer AR o
41. | SOM i 4 % Shareofarket
42 . B2B , C2C , B2C B=business, C=consumer, 2=to
43. | budget 2N
44. | expenditure 1e9k
45. | expense 1e9k
46. | cost A
47. | fee o H
48. | investment BOg, Bt e BEIEL media imesment
49. | charge 7%H
50. | revenue B, E e 1 advertiing revenue
51. | profit AR, s
52. | segmentation a5y e marketing segmentation
53. | Niche market MEETTY, NS
54. | project management L ERES:
55. | local AT, ANHLP
56. | global IR
57. | the greater China market | KH4E1773% f;{gﬁ AR RIS, )R AR
58. | marketer BRI, FX
59. | strategy g
60. STP SN R WK () STP (:PT;%:?; ifjg()Segmentation)s H bF 173 (Targeting) '3 & V.
61. | USP Ak P 5 ot ey B (Rt Reawasd Ll
62. | appeal sk
63. pOSitiOIl E ’fj T%ﬁlzj\;i%i ?Ji( Al Ries) 5 A 5 ¢354 (Jack Trout)
64. | brand i i
65. | Trademark ki
66. | brand awareness i L 4 S
67. brand image N fAiFR BL, HHKTL « B EAE 20 HHEAS 60 SEARERH
68. | brand steward i R K
69. | brand value ST SR L a4 B Nesk (I 11
BEAE A () it AT RS
70. | brand-consumer -2 O R
relationship
71. | brand loyalty v LR
72. | brand extension pitt A i
73 | OEM W, AT Original Equipment Manufacturer
74. | CIS (AR A s T
75. | VI AU - Visual dentty
76. | MI Al B “Mind ldendiy
77 | BI VAT ~Behavior Identity
78. | attitude &E
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79. | perceive N

80. | behavior (]

81. | persuade i

82. | motivation Bl

83. | need it oK

84. | cognition Pl

85. | assess PEAL

86. | consultant #H)

7. | ADA AIDA B, ZIABA R o SR
88. | AIDMA 0 nction, it Chally o
89. | SWOT SWOT 7} #

90. WOM I:l ﬁ$ /f:g T% =world of mouth

91. | Buzz marketing MRS, A

92. | opinion leader B i

93. | two-step flow T felivie

94. | viral marketing TR A

95. | green marketing LRt

96. | direct marketing HEERH

97. | experience marketing NSRS

98. | event marketing HUER, THoER

99. | entertainment marketing | %% K75 A

100. | exhibition G

101.| booths e

102.| road show /A A L

103.| forum win

104.| activity |

105.

> TEEA

106. | media AR, WA Medium R HUEA

107. | mass media KRG

108. | ATL éﬁ%i’ﬁ?}% ??Elz\ea’fﬁjglggéifﬁ%%kﬁ%ﬁﬁjjﬁ%’ HEAT)
109 | BTL YT AR j&}iefl(;\_véh%lgl%hﬁ?j ARG A
110. | audience ,.;2//\}\’ Ifﬂ uﬁ‘}\ B BTN, AR EEE IR WARIIGERR.
111. | video KBHL, AR, A

112. | media buying IR g SF

113. | print Ey|

114. | newspaper 4t

115. | journalism B, Ak

116. | magazine ik

117.| publish HAR

118.| publisher T PSS

119.| issue |
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120.| circulation RATH:
121.| weekly ik
122.| Monthly JERL
123.| column £, TR
124.| Position YA ) SRR special position
125.| broadcast R
126.| channel HiTE
127.| Program wH
128.| Drama FELAL il
129.| soap opera NERL S, A2
130.| Serial AL SE R
131.| Spot ik
132.| prime time H LI BE FRARME 8 AT 11 LA AL )
1 3 3 v CR 2:KL 1% *ﬂ.‘ =Video Cassette Recorder
134. | video tape Ev ARG, Wi Beta 5, DV W%,
135.| outdoor advertising JUANT
136.| bus body ad KR U
137.| bus shelter ad TRk
138.| metro advertising Mgk
139.| Office LED INAPEROR AL
140. | neon signs SAUT AT bR
141.| poster R
142.| DM B ariirrl(eecttingm)aig( J;dﬁ\%r:ising, A FRE S E R (Direct
143.| Yellow page L
144.| World Wide Web JTHER CHIPER )
145.| rich media A
146.| banner (&%) M 2
147.| click rate R T
148.| search engine R 5|
149.| BBS Wiz, WA Pulledn Board System
150.| blog W, W HE, TR Weblog IN{RIFR, GEHRITEHE
151.| podcast Pridd UFTSER U iPod 55 (broadcast) €71 -
152.1 SNS ?1_ 'Z M , ?1_& M =Social Networking Service
153.| digital v, B
154.
> BIERTE
155.| creative =
156.| idea =
157.| copy S
158.| slogan Hik
159.| logo FIbR, FRiR
160. | jingle ] R
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161.| animation ZJ) 1|
162.| 3D =X ~ihree dimension
163.1 CF ?,_Zﬂnj—%: E?fr:rﬁe;?%l}ljﬁm?m%fr TR AR R
164 TVC EE%I)I_UJ_ %: =Television Commercial 3%, TV Commercial
165.| script JHIA
166.| story board [ EE TP & PN RN
167. ShOOtiIlg board TEH:EBH]ZIK RN FEAE, TR mA) S
168.| scene 8575 8
169.| montage 5 NAF
170.| cut Bisk
171.| shot 1%
172.] edit I i
173.| film il
174.| director T
175.| PPM HIVERT 20 dknr 2 il Tpre-production meedng
176.| ROI ROI A AR (Reum of s
Y5, i DDB ({EE E g,
177.| scam ad KRR, BT
178. pit ch H, $% 1k Competitive Presentation
179.| presentation 7R
180.| Q&A s —question and answer
181. | brain storm %HWM%P& i BBDO [ 4 (Alex F Osborn) - 1953 44
182.| mind map B S
183.| cutting edge R, SR
184.| evolution R
185.| corporate advertising Ak
186. | institutional advertising | HLIJ) 5
187.| interactive advertising Hzh &
188.
> ITEALRFISEST
189.| agency ]S AREL A ]
190.| commission =i, HE
191.| contract A IH]
192.| Madison Avenue g BB YN ;jﬁ ﬁﬁ}ﬁ Eiijjfﬁ ;‘jﬁﬁ?ﬁ JEALEA) A
193.] 4 I s O 2
194.| advertising code IS
195.| M&A S ~Merge and Acquisition
196. | multinational 5 [ A ] fir e
corporation
197.| group £
198.| parent company NS
199.| branch WA/
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200.| subsidiary company R/

201.| corporation N fAiFR A Co. 17 H HiFK Ltd. Co.

202.| office INAZE, AT

203.| independent agency 7Y/

204.| Creative Boutique B TAE=

205.| studio TAE=

206. | Wep WEP
Martin Sorrell €4, SHM7ESERHE. B FIYRKR:
Y&R, Ogilvy, JWT il Grey. ki Sir Martin Scroll

207.| Y&R ;}% o ?‘JZ‘%}L , ?%?E ;;owu;%;%d;cmzr?, 8 28 55 ALl 5 AR . 2000 4F

208.| Burson-Marsteller TR A 1953 4EJ00%, F Y&R [+, HiJm WPP 4.

209.| Landor Associates HvE gﬁﬁﬁggé%gf;% LRI A, A V&R F

210.| TWT %j)ﬁjz%ﬁi\ ;g.];?/;;;}r;ompson , BT 1864 4, 1987 4E4 WPP

211.| O&M I ke 7 1989 L8 o i,

212.] Bates 141 B, kI s o B e T
WPP ¥ /vHl, UL USP Bg [ 4 .

213.| Grey 7{‘%%‘, B 1917 4E00%E, 2004 4E4 WPP JHIl.

214.| Batey E’FT? 1997 4 WPP 441, 2003 4k A .

215.| Hill & Knowlton EINASS 1927 SR T

217.|1 Mindshare ’f?jﬁ;ﬁgﬁi BETAR, AL E R E A LA .

218.| MediaCom ﬁjﬂﬁi{l!‘\’ Qjﬁ\%ﬁyﬁkflll HE AR, WEEBIMEA AR, 8T WPP 414,

219.| Mediaedge:cia EZLSSEN ;@;g*}” xﬁg’%%%z\ﬂ T - B LIRS A,

220.| Maxus ﬁ%ﬁﬁ:ﬁg BETAE, BRI, 8T WPP 4R,

221.| Omnicom e R AL, AR, D ?(ggw@;;g} iﬁf’%&ﬂ@giﬁilﬁfl[gb

;; ~K%: DDB. BBDO. TBWA. i#; John Wren.

222, D08 Iz
fii# DDB. Omnicom F/A .
Omnicom.,

224.| BBDO iﬂi , %%— EFE%;;/J%E‘CO[H Tl UM BA T,

225.| TBWA/Chiat/Day W, N ChiniDag 1995 U TR A A
AN, JERM, Ominicom [2 ],

226.| 180 Amsterdam 180 B4y e AR N e

227.| Goodby, Silverstein & | GSP PRI, 1983 S, AL I

Partners

228.] OMD A B e AT W Al e

229.| PHD PHD o o 1%, 200 A,

230, Tnterpublic Group | PG 4l
McCann, DraftFCB, Lowe.,

31| McCamn Erickson | 75, Z -, G | o b o sy

Hﬂ I—5K. 1991 = 506HT A9, WOE AFRZ2 15060,

232, Lowe R, AR i e, o e e
fi%ﬁwen 1992 45 G B FI4f AU 78 b3 e r 45 8

233.| Draft FCB J@ﬁjﬂﬁ , 3%% 1%73%)&1 J5i# Lord&Thomas, %4 FCB, 2001

HEE PG W, 2008 4F 55 PG (1) Draft 45 Jf, ¥ 4 Draft
FCB.
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CAELH) ™ % R ik~ % i 44, Draft FCB 14

234.| R/GA R/GA A, R T IPG .
. N b WA L2 7], McCann Erickson S/ A A, $8 T
235.| Universal McCann R PG,
236. | Initiative RN WA WIILAE, DraftFCB HIBA AT, FIE T IPG.
. . y N NG
237.| Weber Shandwick T EA AR PG T
N — NI
238.| Future Brand i JEL 1) 8 ) PG A
. . 3 SREVE E R, BT 1926 45, R AR,
239.| Publicis Group BRI 4] 2008 (EA BRI I KT GBS, e T
Publicis. Leo Burnett fil Saatchi&Saatchi. Jt#; Maurice
Levy.
.. — DAY 2,
240.| Publicis BEOW, PR 1926 LT
241.] Leo Burnett W - gl 2002 8 ubiicts B
. . /g . e RN S KIRE RS A TS, MR K £F
242.| Saatchi & Saatchi %ﬁa ﬁ%ﬂii&jﬁi ’ J_%, F}""%R PR, 75 SR 7. A4S AN EZS L3 Maurice
;E and Charles Saatchi, 2000 44 Publicis 4 A6 .
243 | Fallon /27}: 2000 4E4 Publicis W, LABIE 4, PEIREIEY.
=Bartle Bogle Hegarty, LB 44, 1982 4614 . 2006
244.| BBH LR Iy A IR B A 8 4 T
Publicis 7 /A A .
i i BN ISAER], Publicis #H 7w. FEEPY 1997 4F
245.| Starcom AR BEA B, AR (Darey). Leo Bumet BAHA e
: I > WA ILAE], Publicis HE T2 H], 1988 4RGN T8
246.| Zenith S ek 1096 2 10 1, M6 KA BB EA W 2 AERk 3L,
PR KA TN
247 | MS&L Publicis # R A KA .
AR A ] d5 K | S5 AR AR I, G AE H AR 5¢, 2005
248.| Dentsu EE@W T
AT P E S OB AL, SRR, 2005 FEAEREE
249.| Havas S BL AT AR e
ek 3 A W FUMTE T AW, B T4, 1993 4E 5T M
250.| Euro RSCG RAKESL, REKTE DA, B
251.| Motivator RIJUEAK 1999 SRl R B R
v ; IR 4, PRIRAIEY . RN 1AW, B
252.| Arnold Rl A % G T
. P i RS, RTTER, DUEARURATHE 4, 2005 R4
253.| Ageis G AR R A . 56 RS Carat, Vizeum(fRLEE).
Posterscope(fifl:i%). JIsobarft s & 4 M.
254.| Carat Eﬂ%ﬁ;ﬁgﬁi BOLT 1967 4E,  Ageis SEPBEA AT .
255 Hakuhoda Tﬁﬂiﬁ HAH K 5 4EH . 2005 EAEREE )UK S 4R .
256.
257 ADK mﬁ}—% =Asatsu-DK, FA= K" EAFTZ—.
DA N =Wieden & Kennedy, PAGIE[4, BERAIE Y. &
258.| W+K W - e S 5 ) DM 0% 17, 200 43 At [ L.
259. | M&C Saatchi l‘%ljél‘ MC Tfszéf BE%7 9030 B JF Saatchi&Saatchi 5, T 90 4EAL A A,
. b
260.| CP+B %Eﬁﬁﬁz zg(u:rispin Porter + Bogusky, MR, JEIROIEK
. N s BT 2003 4, 2005 7L H 495 00 (Nasdag) |
261.| Focus Media OYAR) 7, IR P B 5 . AT CEO T i
262.
> ZnB SRS
Household:Cleaning H AL 28
Products
RS . =Proct d Gamble, S8 EN T, Yed HALH SR,
263.| P&G ERGE L it WLEAT SR Y
; S N e M VAL ER R e
264.| Head & Shoulders ke é“fﬁg” L
265 RejOiCC ajﬂi VER AR, 3 H AL S
. 7
266 Pantene ‘?% ﬁ'f:.% VER AR, 3 H AL S
. > AL
267.| Vidal Sasson WE (BR Sasson
268 Clairol '@}‘Eﬂg YRR, 2001 4F 523 il 57 5 28 70w 7R R R

S, R T ST
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269 Olay Eé?m eI T
270.| Crest ERlcim B AR
B =S FE IR
271.| Colgate BERE BB A, R T AL
272.| Palmolive FEME
273 Tide /i(/yj‘l; VEACKY SRR, T AT S
274 Ariel %[?E VEAH kL, R H AL R
EToeeq Al
275 Safeguard ﬁﬂj&{i TV H A S
: YNE VIR veb G Rt AR, SR, WL, B,
276. REEHEER e FIAE B, 23, B, FIE, RESH, LEL PR R
FEA T N IWT,
: Shi ISEOlE IHY\'{‘D
278.| Hazeline A% TR R
AR R, 2004 4EIF4G ¥ Real Beauty | 15 % £ IR
279.| Dove EZ A,
AN VRS S, DK, T2 ETRR, B FAE
280.] Axe/Lynx kA TR ZEBOCRE, B, SEEAIEAR A Lynx.
281.
282.| Avon Eﬁ% 1886 FEOIAE T H, AT 4.
283.| IOREL %%WE VEESEZA L R, QIR T 1907 4E.
v T TR RS, FRRiE 28 | (Beiersdorf AG, f#i#% BDF)
284.] NIVEA et e AL AR
. . e LVMH £ 1 e SER At it it L, DA 22 BF 7 42
285.| Clinique fi SFBRA “BH (clinie).
286.| Chanel ;EFIW%JL 1914 44 Coco Channel 6137, e, F/KM .
N2 VERSERA TR, BRI, DARKIEA . BT
287.| Lancome =ik 1035 4.
s gl . S B VLA R, AU T 1947 4E, LVMH SER 01 5,
289.| Christian Dior ¥, CD Wik CD 5% Dior
290 Johnson & Johnson gﬁ\ﬁz FAL R SRR 2 S, 0 s sl
291 Mel’ltholatum = %E%E?& Al RN 25 e, 1889 4RI ToE[H .
. >
. s SRR KK AN AR, 1872 AL TEE, W h
292. Klmberly—Clark ﬁ’fﬂ 74‘:” gg.j,{;qka
293 Kleenex ﬁ‘ﬁ% 81 iR, Kimberly-Clark 7 it b o
294 Huggies ﬂ%ﬁ‘ ARSRWE R, Kimberly-Clark 7 i f o
295.| White Angel vk HEFEE—AM AL A, Kimberly-Clark i i o
296 Pampers %ﬁ%iﬁ gRH‘(%llﬁllﬁyH! j:'lﬁ?)'ﬁ'lﬁqjc
297. | Durex *ji%ﬁﬁ BeE A ], T A — R
. [E=iy
298.
Food & Drink B Aok
m] [ B K i L, 1903 ARG T 2 NEF, N A4 Ritz
299.| Kraft Food PNEE CREBEF). Oreo CRAIEBIE). Chips Ahoy! (%
%), Maxwell House (ZZUgi/KMME) . Planters Nuts ({¢
) %
YRATE FAIIHE SR, Kraft & . Good to the last drop Ciiljiii
300 Maxwell HouSC %/E‘:EEE/J\ 1) % EEI:UJ” I:HF Fk, BRI B4 G,
IRl el PET S, 440 5 T Twist-Lick-Dunk (“40—311, #f—
301.| Oreo SR B, 107, 31K Oreo (Ll rikTifiE.
/BRI R, BT 1906 4E, RS Mr. Peanut,
302.| Planters afi A Kraft 7 1.
303 Nestle %%%@ iﬁ;e?%%y JE N LGS HnE Nescafe F14E HLuk A%
304.| Nescafe 4 S
305 Haagen DaZS Hﬁ*&jﬁﬁﬁ SRR R, 28 5T
. F Ry PR SRR R, A, I, AR R .
306. Perrler E{‘P\'7J(7 -+ Eﬂﬁr‘%7j{ AL T
S Ak VR AR, AR PE USRS PORE DT, S
307.| Danone ke TR
308.| Evian 1{‘23@‘@?% YRR IRAK S, AR kR A .
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309.| Mear I i

310.| Dove i 5 Y

312.| Skittles UL H SRR R RSSO BSEAL LA

313.| Pedigree et SRR, G f

314.| Whiskas i RO, BT dh

316.| Fanta 259k ST A ]

317.| Sprite =2 ST LR ]

318.] Diet Coke fiEAF 2R Cocvaos s ClbaES o

319.| Pepsi B R giﬁ%&éﬁiﬁ?@”ﬂuﬁii ); " AR5 A IR DR T

320.| Diet Pepsi R R EREESETN

321.| 7-up += }EETEiﬁéld? AR RN A, FIBICH A

322.| Lay’s R i?]ﬁ%ﬁ%ﬁ%)\ Lay o7 T 20 A7 30 4R, &7

323.| Mountain Dew R %;ﬂﬁmww FIE T HTAR, MEFH . BBDO

324.| Yum! BB zipfﬂgije; I”nfﬁr %fbij; z% jgfu ] ;f}é% Pizza-hut.

326.| Pizza-hut D% BIFLR D & . 2 PR (Yam D) B i

327.

328.1 Wrigley i I
#i). Double Mint (£%%j). Boomer CKILIfLH). Extra
(&ii). Cool Air (BhiR) %%,

329.| Heinz =G Eﬁfiﬁéﬁﬁﬂiﬁ* 1869 4%, LI il 4 A0 L B fh it

330.| McDonald v F i gﬁgﬁm@mﬁ@J PG M7 AT,

332.| Starbucks B SIS, TR, AT 1971 4.

333.| Domino’ =Y e et | 77

234 DO DQ ik o L TR

335.| Wall’s ity ﬁgﬂmgyjﬁﬁww WA EZ. A,

336.| Lipton N7 et FIHE 7 AR, VAR, 1890 4FEHE/E T .

337.| Pringles & TR LA A

339.

340.| Heineken By, HeR gfu&a@uﬂ.ﬂﬂm, 1863 QI TRIIHT, REHRR

341.| Guinness fit )+ Ei/)@u”{é"ig ﬁljéi_lﬁﬁﬂﬁﬂ:zzﬁ*f WF A porter (4

342.| Carlton SR BRI G, BT 1864 4F, RZ R T

343.| Miller KA iﬁg;ﬁrﬁ;ﬁ%ﬁkﬁﬁa Philip Morris [ 2 7,

345.| Carlsberg e W R 1847 GEOURE TR BEATE AL

346.| Tiger Beer A :ﬁjgu”uw 1931 SEQIRET- BN, 270 o R e sk 2

348.| Absolut Vodka SRR N %ggmﬁ% P E R LR, WFK Absolut , I G

349.| Smirnoff HikiE S, 2, "AKEE REEE—F, WE T .
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350 ChiVaS %i',{g_": Ik L2, 1801 4ERAT.
351.
Clothing Footware | Hzhé & I fffi
&Accessories
. F W18 3N e BORAmAS S, T AR T T Just
352.| Nike i} e doit.
S 1908 FEEINL T2, WATZE SN EERLR, 2003 44 Nik
353.| Converse E@Z Wi, T“;%?’Ké’ﬁi‘éo s e
. M — B IR, 1949 FEEAE TARIR . |5,
354.| Adidas Bl adis iy, =42 Nothing is Possible. o
TS 1895 BN T-96H, 2005 -4 Adidas Wl kA
355.] Reebok %H‘//V BEHEIEE Y. )15 I'm what T am. 24 You move
TR T AT, 1S3 REE M. 1948 01 T48
356. Puma })—%‘é% j:l i, 18 4 QLT
357.| Levi’s $Q@ﬁﬁ IR IR 4, S,
. %R
358.| Benetton méwﬁ TR S, LSS sz 4ty ) a5 i i 44
359.
Electronics & | T MAWr
Audio-Visual
N =General Electric, J§T 1872 45t A= 1 g fr kT A+ o
360.| GE I A WA B, Tl BT, i
361 IBM Bﬁﬁ)ﬂ*ﬂ%&é_\\a =International Business Machines Corporation
. SN
: 4 HE4 Bill Gates (LU/R « #5200 1 1995 45 48 AW AR A
362.| Microsoft K S T b, )
363. | Intel R} K
364 Apple ﬁﬁ'%ﬁﬁ] HETR G AL 7 i, 1 iPod, iPhone 4, 7 b w B3 ) o
365 HP By St =Hewlett Packard , ] %% HP, invent
. o =
366 Campaq )%*E D%Bl HP #W‘Jv @nﬂxl'»—”ﬁ%ﬁ‘\%o
367.| Dell R PR
. PIANY
369 Oracle EF{ %i MR A
370.| Nokia Wi
371.| Ericsson %Irﬁ‘, 5711%‘ BTN RPN N1 7/ S RVA (=
372.| Motorola BEFER H
373.| AT&T S ] PR AL 2 FHB AT
374 Verizon %%ﬁ KEBE RIS E R
375.| SONY e
. YN AT, SO Al
376.| Play Station PS 3 LAk AL [ SONY A
377.| Sumsung —HRHT
378.| LG 4 HEEE = KA, ) %5 Life is good.
379.| Canon BRI
. {11 National , Xl National £ 373 51 5 TGI8 /0t s B 1 2
380.| Panasonic /N i Panmeonics S
NYSIN e
381.| XBOX XBOX Jii kL P REERR
> AR R Xeror 44k “AZENY iR R iE, B ALY
382.| Xerox Jith 5 L EIPL "JFﬂon eror y i B LI
383.| Duracell i E, i BT BT, T AT PR A R
B R e
384.| Gillette Ll s
385.| Kodak IRV
386.
Auto Products & Energy | ¥A7F X REVR

resource
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TEEAE R, ARBT SR . R R

387.| Volkswagen KX BURF BB BRI RI R 0
= KATF N, H Beetle (7511 %2) 745 “Think Small”
388.| Beetle el “Lemon” “HEFRZE I (DDB ™5 2 il fE ).
389 POI‘SChe ,f% Hﬂ‘% 8 R P S 2009 AR TR A o
e BUEET 1919 48, JE[E ZEAEHZE S, 1931 44k 95 10 3
390.| Bentley SR ks, 2003 SIS
R B 2 TRV, 1910 004, SEEHFRL. Koy,
391.| Audi LS| PR
392 BMW %EB =Bavarian Motor Works, ffi[F¥C7= M, REZR¥) 5,
S HE R GEFBEVEM, 1998 4220 KA, 2003 4 )5 U5
393.| Rolls Royce 55 3y 2Ky 1. Ogilvy B4 50K “TERHT LSRR, R
T T L B R R 1
N N =General Motors Corporation, 1908 48 7. T3¢ 54,
394.| GM EACE SRR AR R
395.| Chevy T, HIE IR £At
396.| Buick %Uﬁ R RGO
397.| Cadillac CIREEOA T IR T
JE e B HI R . 2009 4F 10 5 DY) b
398.| Hummer 5 I
S s 1903 40 T35 HKAFH . Fort. GM. Chrysler ZiFK0
399.| Ford FRRF A <k
400.| Land Rover ISI:FI% YR PRI, 2000 ERAREREOE o
e (1 Chrysler 64T 1925 4, Fort. GM. Chrysler ZtFxN
401.| Chrysler LE 3] BRI “ Sk
—= S IR] 5t WL 1T 3k R BT 7 i 8 4R, DUARIKSN, Chrysler
402. Jeep HH i . J74%i: There is only one way.
403.
TRV, R
404.| Mercedes Benz A -7 Iih PRIV L R )
405 Peugeot *ﬁ%&, %a’ym YRR
406 Citroen %%@iﬁ VEEVRZE R
407.| Volvo ‘ﬂi;i_\’ﬂi H LR, DL AT ERR, R
HARZE M, RER%) %, AEE TN (Lexus)
408.| TOYOTA FH ST
HARFE S, 53R K. J7%iE The power of
409.| Honda A H dreams.
. e - N P L, I e SC P T T WA B, R
410.| Harley Davidson e -SRI AT Harley (11D, 313" 4%
5, &= o, e
411.| Shell %%E/EE 2009 (W) A FE R, BG4S
412.| Exxon Mobil fs’%ﬁﬁ%?ﬁ?ﬂﬂ 2009 (W) AR, ElEHERE .
413.| Bp o A7 v
415.| Good Year [ 4 IR i
. . 1946 RO TR IR E R T 2w, L “3A1E
416.| Avis %K L {RFRATHESE ) [ G 4 (DDB )45 4 7 15,
417.| Boeing B
418 Vlrgln Atlantlc Q&Ié\ﬁﬁ:lfﬁ BEEPIAS AT, 1984 K0T, Virgin SR T A .
. - L
N L 1 [ A A |
419.| Lufthansa W= BRI 2l
420.| Air France LR A, A fith ax
421.
Luxury F i
> e =Louis Vuitton, LVMH T2 #l, 1854 fE6IE AR LA,
423 SWarOVSki Eﬁﬁéiﬁﬁ% BIEET 1895 4, SIS v it e
N J— - i TEARE, —PK7AifE (A diamond is forever Debeers.)
424.| DEBEERS SLL IR B KA P OWT A W 81D
. e 90 FAMFUE T AT RKHA, AT Ha&a”
425.| Titus BRIk RO
426.| Rolex %jjtt Kt k-T2 S
427.| RADO WIETFH
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428.
Pharmacy 24 i
. \ A —
429.| Band Aids Sk Br) 10 Bk
430.| Pfizer (EED ¥EHRAT Dt
- - WO IS, D2 NS S . LM (Pfizer)
431.| Viagra 45 5F e SRS . JLWEHG (Pfizer
432 Bayer ﬂéﬁ:%uéﬁ TEIESIZ5 AT, N2 AL Saridon CRURIR)D 4.
433.| GSK HERERLR
GSK HRHFEAERMEE AT, 7o aRs L
434.| DRSKF e Wil AT, BRAETE. JFAEL AT
435.
Banking, Investment & | #4T, #E¥t A& LRE
Insurance
436.| Citibank FEHEARAT
437.| HSBC EFARAT
438.| VISA Qﬁl—g}g% HIZ TOP BB, UL i KR, 352 .
> 45 1% (There are some things money can't buy, for anything
439.| Master ﬁ$$—% else there's MasterCard) “Jj 4185wk, MEfHIEMm 7.
440.| Merrill Lynch %MWIE%'? SRR TR 24 e A R AT 2 —
441.| Morgan Stanley FEAR R
— P
442.| Goldman Sachs e AR 4 PR
443,
Others He
444 Wal-Mart /}UT\E& LEEBEE, 2008 (ME) A A .
445.| Carrefour F AR PRIHIERL .
. > [ IR IR AT B 4 B 1 B A ), 1913 4ERIIN TR, 3k
446.| Harvey Nichols W5 Y- Je v B g, HRU i B
447.| IKEA E%%E PXEL . ER R
. DL 4«
448.| Amway 27 A AL
449 Swatch ﬁﬁiﬁiﬁ Hii AR, SIS TOP B .
. 7Y Y
450 Lego ‘%E BUELBUR SR, SPTE ) 25 PE 3R 5 Aok
. /. =1
o BE PR A
451.| Bobby ekt PUVIEEE R
452.| American Express % Hiz i
= il BT AN N
453.| DHL g st T
454.| FedEx H%ﬂz‘l‘;%jg?’_ =Federal Express, JE[H, %) %2, HIPUBKLEE
455 UPS H%A@ﬁjéﬁﬂ&%i\\ﬁj =United Parcel Service, 1907 HE4 7. T H .
. = X
456.| WWE T SR 4 A =World Wildlife Fund, logo b KREM, 1RZIRIL .
. TN SIZ ZS
457. Amnesty International j(’j‘ﬁlﬂlz/ﬁ WA AL 29 MBUABURIR S, B2 5.
y IO T AT IS, e L O T s Ak 5
458.| Marlboro IS A 95 AR EARBE.

s BT 1913, FEFMEEMM, e HiE: AT X
459.| Camel Q%E’E%;}: IRIEEA, JEE‘L‘?iE*j"liﬂﬁ(I\;ould walk a mile for a Camel)
460.

Chinese Brands HH [ R
461 Sinopec ':F' E’Hﬁ 2009 €0 ) tH 7 BRHE S L, SRR EHES 2 .
14— 2009 (W) TS ESENRNHEG S 92, HillF4EH
462.| ICBC HE T RAT VL 2.2 D, RLA Ao 4 L ol
463.| Huawei Ly
464.| Haier HEYIN
465.| Lenovo AR
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12



U IEE RN 5 13 0 3L

18 1T

466.| Midea FEH)

467.| China Mobile T EFE)

468.| China Unicom LSt

469.| Lining N

470.| CCTV LS

471.| Mengniu E Lk

472.

> I

473.| Cannes BN A, oy | AR, AWHIL, BT

7| Lin [
475.| Grand Prix éiﬁ]j{é@ B RS PEIE — A Grand Prix.

476.| Titanium PN fuﬁ%@mz—, T TS AR K, JFeA R R
477.| NW Festivals ML 4 memationsl ot Gronp (1A, AEFEr o s,

Global award Fl AME award

478 | LIA 1 > %( r 2t % = London International Award, 1986 4FZ..

479.| Clio e FL B A

480. | Mobius A2 f&j’ﬁéiigﬁﬁﬁéﬁm BTN, B al T
481.| One Show SHEL, TS

480 | Pencil e One Show HIFIT LU E b

483.| An dy’s ﬁ i % =International ANDY Awards, ZH12y)" 25 {H SR 15 37 24050
484.| D & AD Award E‘f%ﬁ% y%@g?*yfxfh# K¥, MFKN Yellow Pencil (B
485.| The Night of Ad-eaters | | & HELZ K

486.| Effic Award YRR LB AT 0 R TR HER ) 5 52

487.| Gunn report H AR TZ‘;‘J&&? R AT %, M Donald Gunn 1
488.| jury R, VR

489.
> ERF

490. | research VEkols

491.| survey VEkol

492 | R&D W 7/{ Research and Development FJ i Fik

493, insight ‘]ﬁ ?:3 B, W 9% consumer insight

494. | questionnaire ke

495. | focus group N TR

496. | reach FIL, BlARE

497. | blind test B

498. | iResearch K (R

4 99 CNNI C EF‘ I:igl ;ELH% |X_>S| ég 14:4 /@\ EF‘ 'I:A‘ =China Internet Network Information Center

500.| AGB Nielsen AGB JR/RAR, BARJBIRAR | hoon o bicn 0B B BT
S01.| NS B i oA 1 St AL 21
502.| CSM - FE A TS RIAT AR, 07 Py
503. Gallup E'E‘]% jg ;;4393 gg,e;;f %‘JE%iﬁﬁ%uﬁikﬂﬁﬁ/*ﬁiﬁJz\ﬂ, >
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504.| field survey FH i A (R ield work S feld rescarch

505. | content analysis RN

506. | advertising rate T

507.| record ES1S

508.

> ZoBETAR

509.| NBC KA A o P Company o Op A
510.] ABC % IJ_T—] F il% (/_\\ #l ;ﬁgil;:;\ Boqa%(gfting Company, [itfifi - NBC, 1995 4
511, cBs S e s B
512.| Fox AT 4 News crop [ P, REIRRS

513.| CNN BIAIE, SEIEAG Ly | b Nevs Newerk

514.| HBO %@% Koz i =Home Box Office (“ZEEFE" Z %)

515.] MTV R R

sio | EsN ESPN fE Fr P S A
517.| Nickelodeon T2 A S %;gg F#T M SponacBo, S IV
518, | National Geographic TR e TN BT P R 1

519. Discovery ﬁ%}/@jjﬁ LIRS E, IREZPH) .

5720.| BBC ﬁ r_%% T =British Broadcasting Corporation, %[ iz K BARHLEY .
571.| NHK H AL Ly, FAS FEhas znppon Hoso Kyokai, HAER KHIBLANLIG. 1926 4k
522 VOA % ZT;[E =Voice of America

523.

524.| TV Guide ((W?%?Eﬁﬁ)) S O, RAT R SR SR AR .

525.| Time CI A T

526.| Newsweek & HERR

527.| Business week (R, . e ek LN s
52| Forun ITE
529 | Forhes G ) e e e L
530.| The Economist (&N MG IRERT)

531.| Reader’s Digest (e 3 ) 2009 C AR

532.| Playboy (CtR N

533.| FHM «% Aﬁ% ) =For Him Magazine, JPE7%i, REHI) .

534.| Cosmopolitan CINF ) BRIIRSIHL (Hearst Corporation) Fk%

535, Esquire «E? Y, « EH— l‘liﬂjfjﬁﬁz» T4 (Hearst Corporation) JiT)g, HEZ4ik

536.| Good Housekeeping CIf M 20 BMSIRED (Hearst Corporation FTR, Itk
537.| Washington Post (G )

538.| The Wall Street Journal (HEORAET H RO TSI RRIMERI, BT 1889 5 AL
539.| Chicago Tribune CZInEHATERD

540.| The New York Times (ALY

541.| New Yorker (HLED

542.| Financial Times (CATREY) T IR

543.| The Times CZRIE AR

544.| The Mirror (B H Bk
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545.| The Independent (CIIWEiY) IR, REHRT

546.| Metro ik DM it

547.

548.| Ad Age (5 AL i

549.| Ad week (&R i

550.| Campaign (=) JHT], Campaign Brief i P SR ()

551.| Media (B

552 | Shots (Shots) ARG & RS I Bt

553.

554. | Reed Elsevier E'/f%%,ﬁﬁéﬁ;l_\’ 2009 A% E A PR — R

555.| Thomson IR R

556.| Pearson KA

557.| McGraw Hill AT« AR

558.| Random House ZRPRRE

559.| Penguin Books At It 1938 AL TR

560.

561.| News Corporation | B4/ Com XK CEO 658 145 4 Rpe o,
2004 FEGE AT KA TS [

562.| Viacom Y e Fasnoun CRAEE) 3. S5 St 5 -
Fi25), 1971 AEGgE .

563.| Walt Disney Co. e A

564.| AOL Time Warner 5 [EATE - Gh

565.| Bertelsmann E:3 ) gz{%%%llly #T 1835 4F. fd% RTL £ 2512

566.

567.| Amazon.com DIRZ

568.| Yahoo! M, 77 gosf}g‘*iﬁ*ﬁ?ﬁiﬁ%&%? David Filo @114 #£ & ¥

569.| Google A

570.

» ANDEIR

571.| Creative Department sl

572 | cW I%AU—\‘ , 5%*%}\ =Copywriter, 7L 2 ml QIR

573.| SCw FOUE, PHE Senior Copywrter, [ A BLETVIKY

574 | CD e ~Copy ?S;;;g%ﬁ%ﬁﬂ BRI, 5 00 I A S

575.| Art Bk AL, RN G

576.| Designer el

577.| AD %7[(%, & =Art Director, ) 22 F G = B HAAL

578. | SAD %é&%jﬁ?ﬁ—gﬁ =Senior Art Director, | 24w QBB

579.1 CD Al Creative director, | 2 o G BRIV

580.| ACD il Bl A s =Assistant Creative Director, |~ 2v nl @ & HH L

581.| ECD #L 170 C'J o ﬂn =Executive Creative Director, | %2y ] il & HR

582 | GCD ?ﬁi C’ = U =Group Creative Director, | 4 /A w81 72 # R AL

583.| cco AT O A = Chief Creative Officer, J %% vl il BUFHIRAL

584.
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585.

B

CCO

GCD

ECD_

CD
SCW — AD
CW_ — Art

586. | Computer Visualizer THRMLZ ] T
587.| Visualizer )T P NA IR LR
588. | Finish Artist Sk (8 Finisher
589.| Photographer Al
590. | Mlustrator 1 i
591.| Account Management gl
503 | AM 2 P53 Account Manager {1475
594.| AD %) RS Account Direcor (A5
595.| Account Supervisor e N
596.| DCS P e Director of Client Service %5
597 | AP % P14 J{i I;I_/;\]\ ;-JI ;-f;dg;f?um Planner 455, AP il T-3£[H,
598.| MD ARG NS Media Dirctor 1475
599.| Media Supervisor B R
600. | Research Supervisor WA
601. | traffic TR
602. | traffic management oW S LB
603. | Traffic Coordinator AR T 5
604.
605. | senior {J/ﬁ}%—\» AR IRRLZ 7, RosBHR I, — AMERIRAL 4
606. | associated =1 T CUR 72 O TARL 2 T, e, T Bl BUA T 2l
607.| CMO R Chief Marketing Officer {145
608.| CEO HREHAT R Chief Executive Office [{J4ii 5
609.| GMD JAgs General Managing Director {45
610. | General Management pug s it GM
611.| Sales Director B B
612. | sales EX N
613. | supervisor psyIa)
614.| manager 2
615.| executive g, ¥, PITH
616. | president REH, T
617.| vice president [ElpsELyL
618. | director e
619.| Advertising department | J 75 {2 ATPL% Department of Advertising
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620. | Marketing department iKY AT BL Department of Marketing
621.| Administration AT 5, Administration Department, f&jF} AD
622.| HR NGRUR, N
623.| resume il
624. | interview [IR%
625.| freclancer B, A i T PN S IR LT S EE T
626. | intern SEX R
627. | candidate SRHR
628. | position R4
629.| title Ly
630. | career i8] 4
631.| salary K VER 5 wage UL, wage UL . ZIRIEAL
632. | bonus W, A4
633.| promotion Tt
634. | client Egn
635.| employee T, i1
636. | employer EE
637. | hire JEA
638. | fire figk Jee
639.
> EIRICERE
640. | degree =1
641. | undergraduate ARHE
642. | graduate student ok &T post-graduate student, ST FK graduate, (I 1.
643. | bachelor AR}
644. | grade =70
645. | freshman R—24
646. | sophomore R2eA4
647. | junior R=24
648. | senior N L E
649. | master Ejﬁ\j: WSS B A E R R
650. | doctor it
651.| Ph. D {1 LR, F)y Ph. D Student
652. faculty ?&J'Ell FRA—AN L2 i
653. | dean RIAE, Btk
654. | scholar A
655. | director FIN, RSN
656.| professor i TR Prof. CRELA iehO 2
657.| Associate professor €L
658.| Lecturer P ST AL UL L assistant professor
659. | department %
660. | School 27
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661. College j(% T NS ARE M, SIBEE E .
662. | Institute K P
663. | University K e
664. | liberal arts R A
665. | major T, Tl

666. | minor N4

667. | course catalogue WEURH %

668. | communication (i

669. | journalism e

670. | register T

671.| course TRAE

672. | lecture R

673.| final AR

674. | mid-term exam LU Ry

675.| quiz 2N IE

676. | mark ViR

677. | credit oy

678. | semester St

679. | term 241

680. | academic EY/N

681. | paper 17298

682. | thesis =2 DASW

683. | abstract e

684. | summary fiij 2L

685. | content EBN

686. | edition JRA

687.| handout SR, X

688. | study ¥, W

689 | audit 0 BN BT M EWIERR “auditor”
690. | sit-in S50

691.
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